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CWA LEADS THE FIGHT
AGAINST PORNOGRAPHY

A new report highlights corporate support of pornography

CWA’s Chief Counsel Jan LaRue has released a report, “The
Porn Ring Around Corporate White Collars: Getting Filthy Rich”
in time for the 14th annual National Pornography Awareness
Week, which began October 27th.  CWA along with Morality in
Media and the Maryland Coalition Against Pornography held a
press conference at the National Press Club on October 30th in
Washington, D.C.  LaRue stated in the introduction of her
paper that “AT&T, General Motors, Hilton, and even the
Marriott Corporation all show heavy profits from Internet,
satellite television, and pay-per-view pornography.”  She says a
good example of how the acceptance of pornography induced
by the easy availability on Internet sites, movies, etc. is that the
culture then readily accepts soon-to-be released video games
like “BMX XXX: Keep It Dirty.  This game, featuring BMX bike
racing, features “pimps, puke . . . hos, strippers, constipation,
cosmonauts, electrocution, moneys, aliens” and other features.
The organization that makes this game claim that it is not being
marketed to consumers under age 17, but they have tried to
get Wal-Mart, Toys-R-Us and KBT Toys to stock it.

Highlights of the report:
Pornography is a big business, estimated at $10 billion to $14
billion a year in the United States, [Fortune Magazine] with $56 billion
in worldwide sales.  A number of mainstream corporate giants are
profiting from this industry.  A partial list includes: AT&T, MCI,
Time-Warner, Comcast, Echo Star Communications, GM’s
DirecTV, Hilton, Marriott, Sheraton, Radisson, VISA,
MasterCard and American Express.  The report points out that
many of these corporations feel justified in offering this fare to their
customers under the protection of the First Amendment and the
“right to privacy” concept. The Supreme Court used the term
“hard-core” pornography in Miller v. California to identify
pornography that can be prosecuted as obscene.  This caused the
Court to release guidelines on what constitutes hard core
pornography.  Federal law defines as a felony any person or
corporation that distributes obscenity in violation of federal law [18
U.S.C. §§1460-1470] which includes being subject to forfeiture of
assets with any nexus to illegal activity.  It is also a predicate
offense under the federal RICO statutes [18 U.S.C. §§ 1961-1968].

Just how much money is at stake?
Hotel chains such as Marriott and Hilton earn about $190 million
per year from in-room pay-per-view porn videos according to the
report.  The hotel operator keeps 5 percent to 10 percent of the
revenue while sending the rest to LodgeNet or On Command
(companies that provide the service to the hotel industry) with no
investment incurred.   On Command and LodgeNet Entertainment
provide porn to 1.5 million hotel rooms.  On Command generates
$23 a room each month for the 835,000 hotel rooms it reaches.  At
least half of this revenue comes from porn according to analysts,
calculating to more than $115 million.  A few hotel chains like
Omni have refused to provide pornographic adult movies in their

hotels.   The hotel chain has received over 50,000 letters of
encouragement since it instituted this policy.

My home is safe, isn’t it?
GM’s DirecTV porn video offerings generate nearly $200 million in
revenue, and DirecTV sells more graphic sex films every year than
Larry Flynt, according to the CWA report.  A Forbes 2000 article
states, “The U.S. adult cable and satellite industries generate $310
million in annual revenue.”  The number two satellite company,
Echostar, makes more money selling adult pay-per-view than all of
Playboy’s combined Internet, magazine and cable businesses.
Playboy’s Form 10-K filed with the U.S. Securities and Exchange
Commission on March 21, 2002, listed total net revenues from
“entertainment,” “publishing” and “online” for 2001 at $269.4
million.  According to Mark Kreloff, president and CEO of New
Frontier Media, one of the largest providers of “adult
entertainment”, “the average home purchases 2.5 to 3 adult
movies per month at $7.95 to $10.95 per 90 minutes.”  AT&T and
MCI Worldcom have led the 1-900 phone-sex market, which
generates $1 billion a year.  AT&T is facing a lawsuit from James
Clancy, 80, who is demanding that AT&T “forfeit profits made from
porn.”  The complaint alleges that “AT&T adult cable broadcasts
from October 2000 are unlawful according to state and federal
public nuisance and obscenity laws.”

Credit Card Companies
Credit card companies provide solutions for merchants selling
intangibles without an Internet merchant account.  They provide
third-party payments for purveyors of porn by obscuring the fact
that they are selling porn, where they would be labeled as “high
risk” by Internet service providers.  The credit card companies
charge a commission up to 13.5 percent.

White Collar Pornography Annual Revenue:
AT&T and MCI: $1 billion – Long-distance providers of dial-a-porn
AT&T: $310 million – Cable and Satellite
Echostar: $269 million – Cable and Satellite
GM’s DirecTV: $200 million – Cable and Satellite
Hilton, Marriott, Radisson, Sheraton, and others: $250 million –

Hotel Industry free TV sets
LodgeNet: $180 million – Hotel suppliers of pay-per-view
On Command: $115 million – Pay-per-view in hotels
VISA: $420 million – Credit Card Companies

Eight years of the Clinton administration brought no
enforcement of obscenity laws, allowing a proliferation of “hard-
core” pornography; infiltrating our homes, our hotel rooms, our
entertainment, and our libraries.  This desensitization of the
American public has left women and children at risk to those
who view pornography and then act on their fantasies by
seduction of children and assault on women.

Action:  If you come across unsolicited pornography on
the Internet, etc. you can register a complaint with a new
Web site www.obscenitycrimes.org.  This site forwards
reports to local U.S. attorneys.
For a complete copy of CWA’s report check out CWA’s
Web site at www.cwfa.org
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